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Abstract 

 This paper investigates how the freshmen members of the 112th Congress of the United 

States House of Representatives use the social networking site, Twitter, as a communication tool. 

A content analysis was performed to determine the main purpose of the tweets written by this 

group of government officials between November 1st and November 18th. Ninety six percent of 

these members had an official government account on the site, separate from their campaign 

account, during the coding period. During the coding period, 2,566 tweets were written by this 

group of legislatures. The content analysis found that the majority of the tweets written by the 

freshmen members were self promotional. Tweets where the main purposes were constituent 

outreach and government transparency were the least common. Possible reasons for these 

findings as well as the possible consequences of these findings are explored.  

Keywords: Congress, House of Representatives, Twitter, Social Networking, Social Media, 

Federal Government, Internet Presence, Government Transparency 
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Introduction  

 Twitter is a free micro-blogging website that was invented in 2006 and allows users to 

express their thoughts, feelings and opinions in 140 characters or less. It has become a popular 

way for government officials to connect with their constituents. Government officials can create 

an account on the site and other users of Twitter can follow the government official. By 

following government officials, people are able to keep up with the on goings of government and 

specific government officials. Twitter has become particularly popular in the House of 

Representatives, with 77% of the members using the social media site to connect with 

constituents.1 It is even more popular among freshmen members of the House of 

Representatives. Among all members inaugurated in 2011, 96% have an official government 

account (these are separate from campaign accounts) on the social networking site.  This paper 

explores how the freshmen members of the 112th Congress of the House of Representatives 

utilize Twitter as a communication medium.  A content analysis was performed to code the 

different purposes of the tweets (messages written on Twitter) written by the freshmen members 

over an 18 day period. The 18 day period included nine days while Congress was in session, and 

nine days for constituent work including weekends and a federal holiday. The tweets were coded 

for various categories including constituent outreach, government transparency, self promotion, 

facts/opinions, replies/re-tweets and other. Based on the results of the content analysis, an 

examination of how and why the freshmen class of the 112th Congress of the U.S. House of 

Representatives use Twitter as a communication medium will be made and conclusions will be 

drawn.  

 

                                                      
1 United States House of Representatives Social Media Wiki http://govsm.com/w/House  

 

http://govsm.com/w/House
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Literature Review 

 In the summer of 2008, Representative John Culberson from Texas lead an initiative to 

allow Congress to use Twitter to communicate with constituents. Previous House rules 

disallowed communication using external websites, fearing that advertisements would 

compromise the integrity of the House of Representatives (NPR, 2008). The rules were 

eventually changed in 2008 and members of Congress were allowed to use Twitter and other 

forms of new media (Golbeck, et al., 2010). In response to this change in rules, then House 

Minority Leader, John Boehner, said,  

These new guidelines are a step in the right direction for a Congress that has been behind 

the technological curve for too long.  By encouraging the use of emerging and established 

new media tools, Congress is sending the message that we want to speak to citizens, and 

receive feedback, in the most open and accessible manner possible. I’m pleased 

Chairman Brady and Ranking Member Ehlers were able to work in a bipartisan fashion 

and steer clear of proposals that could have had a negative effect on Congressional 

transparency and open government (Feinberg, 2008).  

While Minority Leader Boehner felt that this ruling would lead to more government transparency 

and constituent engagement, many studies on how government officials use social media have 

had mixed results regarding the topics of government transparency and constituent engagement.  

 First of all, it is important to note that the majority of messages written in the name of a 

member of Congress are actually written by their staff members (Newman, 2011). Colleen 

Shogan (2010) from the Congressional Research Service said, “As access to technology widens, 

Congressional staff responsibilities may shift to handle an even higher volume of constituent 

communication…Those who were hired to work on policy might find the majority of their day is 
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spent answering constituent communication.” (p. 232) In an interview by the Emerging Media 

Research Center (ERMC), a communications director for a Republican member said that Twitter 

accounts that are personally managed by the member of Congress, “fair better”. However, the 

ERMC report stated that over half of the members involved in the study allowed their staff to 

manage their online presence (Walls, 2011). Some offices have even allowed interns to post on 

social networking sites in a member’s name. However, such procedures can sometimes backfire, 

which Representative Allen West found when an intern was allowed access to his account and 

re-tweeted a post from another Twitter user that displayed an opposite view of West’s beliefs 

regarding a specific issue (Semnani, 2011).  

The fact that staff members, and even interns are tweeting in the name of members of 

Congress can be considered deceptive, misleading and un-transparent from the start, especially 

when constituents believe that they are engaging with their representative. In addition, those 

Congressional offices that use Twitter, often use it as a broadcast tool rather than to engage with 

its users (Ladhani, 2010). Constituents have seen this phenomenon as a problem with 

Congressional communication since the beginning of the new media era. Studies published as 

early as 2001 have shown that “through the Web, legislators are able to advertise their 

accomplishments…enhancing their prospects for reelection.” (Gulati, 2004, p. 22). More 

recently, surveys conducted by the Congressional Management Foundation found that 

constituents want to know that their representative cares and that their voices are being heard. 

Constituents said that they do not want to be “talked at” by their representative (Congressional 

Management, 2008). These ideas of broadcasting vs. engagement will be further explored in the 

findings section as the purposes of tweets written by Congressional freshmen (or their staff) are 

determined.  

 

http://www.rollcall.com/reporters/63.html
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In terms of government transparency  in regards to the content of internet postings, Felten 

(2009) as cited in Chi and Yang’s (2010) paper said, “Transparency can be used to portray 

honesty and openness regarding day to day operations, both of which involve connecting with 

the public, and more specifically, constituents via the internet.” (p. 2) However, Joe Newman 

from the Project on Government Oversight writes that,  

Government by its very nature is the opposite of almost everything social media values. 

Government often struggles with innovation. It’s about tradition and protocol…Social 

media has tremendous potential to increase transparency. It already is helping people feel 

more connected to their elected officials and federal agencies. Unfortunately, the 

immediate hurdles are significant. Many federal agencies are still struggling to overcome 

a culture of secrecy. (2011, p. 2) 

 Felten and Newman’s comments about transparency are very interesting because they both 

recognize the potential social media has to increase transparency. For institutions like the House 

of Representatives, which many people feel disconnected from, the postings of schedules and 

roll calls can certainly increase transparency with the people. Posting such information on 

Twitter can further allow for government transparency because it is an easy and user friendly 

platform compared to government websites, which often force users to sift through pages and 

pages of information to find what they are looking for. However, one study found that members 

of Congress are not using Twitter to provide new insights into government, the legislative 

process or to improve transparency. Instead, they are using Twitter as a medium for self 

promotion, dispersing links to news articles about themselves, blogs they have written, and a 

report of their daily activities (Golbeck, et al., 2010). This study will look into these 
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discrepancies on how Congress uses Twitter, focusing specifically on the members who were 

inaugurated into the House of Representatives of the 112th Congress in the year 2011.   

Methodology 

 To conduct this research, a personal Twitter account was created by the researcher to 

follow all the freshmen members of the House of Representatives that have an official 

government Twitter account. Accounts specifically for campaigns were not followed. For the 

purpose of this study, a freshmen member is being defined as a member who was inaugurated in 

the year 2011, including those who were elected during special elections. All together there are 

97 freshmen members and 94 of them had official government accounts at the time this research 

was conducted. This included all 10 freshmen Democrats and 84 freshmen Republicans. Three 

freshmen Republicans did not have an account on Twitter at the time the research was 

conducted. The members were followed for 18 days from November 1st through November 18th. 

The 18 days included nine days while Congress was in session in Washington, DC and nine days 

of constituent work, including weekends and a federal holiday. During constituent work days, 

members have the opportunity to leave the Capitol and go back to their home districts. During 

the 18 day coding period, all of the tweets written on the Twitter accounts of the freshmen 

members of the House of Representatives were printed into packets and coded.  

There were six categories in the coding scheme: Self Promotion, Constituent Outreach, 

Government Transparency, Fact/Opinion, Replies/Re-Tweets and Other. Self Promotional tweets 

were defined as tweets where the main purpose was to bring attention to what the individual 

member of Congress was doing.  This included legislation and voting, floor speeches, 

newsletters, media appearances, etc. Constituent Outreach tweets were defined as tweets where 

the main purpose was to inform constituents of information that may be beneficial to them. 
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These tweets included information about severe weather, applying to military academies, 

when/where town hall meetings would be held, etc. Government Transparency tweets were 

defined as tweets where the main purpose was to provide information about what the House of 

Representatives as a whole was doing. These tweets often contained information about 

schedules, roll calls, etc. Fact/Opinion tweets were defined as tweets where the main purpose 

was for the member of Congress to tell their constituents about specific happenings and/or how 

they felt about those happenings. Replies/Re-Tweets were defined as tweets where the main 

purpose was to respond to tweets sent to them, or forward tweets others had written so their 

constituents could see them as well. Other tweets were defined as tweets where the main purpose 

did not fit into any of the above categories.  Examples of these tweets included tweets about local 

sports, or wishing other members of Congress, “Happy Birthday”. All the tweets were coded by 

hand, based on their text only. Any hyperlinks, pictures, videos, etc. contained in the tweets were 

not opened to determine the category the tweet belonged in. This is because all the tweets were 

printed before the coding began and the coding was done on paper. Each tweet was coded to only 

one category by the coder determining what the main purpose of the tweet was.  

Research Question and Hypothesis  

The specific question this paper looks to answer is:  

How are freshmen members of the 112th Congress of the United  States House of 

Representatives using their official government (not campaign) Twitter pages?  

Based on my initial research, as well as my personal experience of interning for eight 

months with a freshmen member of Congress, I think that the majority of the tweets done by 

freshmen members will be self promotional. Unlike The Presidency, which is term limited and 

has re-elections every four years, and The Senate which has reelections every six years, The 
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House of Representatives has re-elections every two years. Therefore, the campaign never really 

stops. I believe this is especially true with freshmen members whose seats may be more 

vulnerable compared to those who have been reelected multiple times.  

In regards to congressional internet presence, Owen, et al. (1999) said,  

“Visibility and identification, however, are not enough. Reputation is important. It is not 

only essential that voters know something about their member of Congress, but it is also 

important that what they know is positive…It should be of great importance to members 

of Congress, especially those seeking reelection to take advantage of every opportunity to 

convey their accomplishments and interests to their constituents.” ( p. 15)  

While the internet has evolved greatly since 1999, I believe that this statement continues to be 

true and can be applied to Twitter. A positive presence on Twitter and other social networking 

sites has the potential to play a huge role in whether a member of Congress gets reelected.  While 

they can’t ask for contributions or support on official government pages according to House 

Ethics rules, they can emphasize all the work they are personally doing as a member of Congress 

in the hope that they will be supported by followers (Gulati, 2004). They can also promote 

themselves through media appearances, newsletters, videos and photographs.  This is why I think 

that the majority of the tweets written by the freshmen members of the House of Representatives 

will be self promotional.  

Additionally, the House also has a traditional system of seniority, where senior members 

are seen as more powerful and knowledgeable about the on goings of government (Gulati, 2004).  

According to Gulati (2004), “More junior members may be concerned that their constituents see 

them as inexperienced” (p. 31) .These members need to show their constituents that they are 
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active and productive members of Congress and that they deserve to be re-elected despite their 

inexperience. They can do that by promoting themselves on social networking sites like Twitter.  

Findings and Analysis  

 All together from November 1st through November 18th, the freshmen members of the 

House of Representatives wrote 2,566 tweets. Each of these tweets were coded using the 

categories described in the methodology section: Self Promotional, Constituent Outreach, 

Government Transparency, Fact/Opinion, Replies/Retweets and Other. Examples of each of 

these categories of tweets can be found in the appendix. All together, the content analysis 

showed that 43% of the tweets were self promotional, 9% were constituent outreach, 6% were 

government transparency, 20% were fact/opinion, 9% were replies/re-tweets, and 11% were 

other. These percentages were rounded and all together have a margin of error of approximately 

2%. The chart on the following page shows how many of each category of tweet were written 

during each coding period.  The coding periods were devised for the convenience of the coder. 

All tweets from each coding period were printed out and organized into a packet. All tweets from 

each coding period were coded at the same time.  

 As the results show, the hypothesis that most of the tweets written by the freshmen 

members of the 112th Congress of the House of Representatives would be self promotional was 

confirmed in this study. Over the 18 day period, 1,114 tweets made by the offices of the 94 

freshmen members’ main purpose were deemed to be self promotional. This is not surprising 

given that these members have all been in Congress for less than one year. They need to establish 

themselves as productive and worthwhile representatives in order to be reelected. They will face 

their first bids for reelection just one year from the time this research took place. The freshmen 

class from the 112th Congress of the U.S. House of Representatives was the largest in more than 
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60 years (Freshmen Class, 2011). The great majority of these members are Republicans and are 

likely hoping to keep the Republican majority in the House. 

Chart 1- The Main Purpose of Tweets from the Freshmen Members of the House of 

Representatives November 1, 2011- November 18, 2011 

Coding 
Period 

Self 
Promotional 

Constituent 
Outreach  

Government 
Transparency 

Fact/Opinion Replies/Re-
tweets 

Other All 
Together 

Nov 1st 30 15 9 14 12 5 85 
Nov 1st- 2nd 52 9 8 27 9 15 120 
Nov 2nd-3rd 83 22 16 32 17 30 200 

Nov 3rd-4th 101 21 23 69 37 17 268 

Nov 4th-7th 46 11 9 13 8 8 95 

Nov 7th-8th 56 22 0 19 14 5 116 

Nov 8th-9th 79 24 4 15 17 2 141 

Nov 9th-10th 87 17 1 21 16 46 188 

Nov 10th-
14th 

118 16 10 35 13 79 271 

Nov 14th-
15th 

133 32 31 70 32 19 317 

Nov 15th-
17th 

215 50 48 136 49 29 527 

Nov 17th-
18th 

114 13 12 59 16 24 238 

All Together 1,114 252 171 510 240 279 2,566 

Percentage of 
Total 
(rounded) 

43% 9% 6% 20% 9% 11% 98% 

 
 

 With the ratings of Congress at an all time low, members (and staff) will want to do all 

they can to promote their work and keep their job. A Gallup poll published on December 9, 2011 

showed that only 20% of Americans believe most members of Congress deserve to be reelected. 
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However, the same poll showed that more than half believed that their member deserved to be 

reelected (Gallup, 2011). The second part of the Gallup finding is good news for members 

seeking reelection, since only people from their district get to vote for them. Continuing to use 

social media to promote themselves and their work could help secure the seats of all the 

incumbents, including the 2011 freshmen. However, it must be noted that anyone can follow 

members of Congress on Twitter, not just their constituents. Therefore, many of the people and 

organizations that are following these members are not eligible to vote for them. However, 

almost anyone can contribute to a campaign. While members must maintain a separate web 

presence for their campaigns and cannot ask for contributions using their government official 

platforms, their government Twitter accounts can serve as a history of everything they have 

done, which may persuade a person or organization to contribute to their re-election fund.     

In addition to using Twitter to promote themselves, the next highest purpose of tweets 

was the relaying of facts and/or opinions. These tweets usually contained statements about 

current happenings in the country and/or opinions about those happenings. These tweets gave an 

insight into what the member of Congress felt was important for constituents to know about and 

how they themselves felt about these issues. These particular tweets could be seen to promote a 

specific agenda and often promoted one side of an issue over the other, but they were deemed 

different than the self promotional tweets because they weren’t directly about the member of 

Congress who was writing the tweet.  

Tweets where the purposes were constituent outreach, government transparency, or 

replies-to/retweets-of other tweets were the least common of all the tweets coded, at 9%, 6% and 

9%, respectively. This result shows that government officials are not using Twitter to engage 
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constituents nearly as much as they are promoting themselves. The percentages would skew even 

lower if the replies/retweets were coded separately as many of the tweets the freshmen members 

retweeted were written by other government officials, news organizations or political 

organizations, not constituents. It seems that government officials are not viewing Twitter as a 

back-and-forth communication tool, but as a one-to-many communication tool. This phenomena 

is likely to be very disappointing to constituents who have already felt a disconnect from 

Congress before all these new media tools were available. Now that platforms like Twitter exist, 

and the levels of engagement and transparency have not increased, the people’s opinion of 

Congress could deteriorate even further.  

On the other hand, some of the 11% of tweets that fell in the “other” category could be 

seen as positive because they are the tweets most likely to show the members as real people. As 

mentioned in the methodology section, these tweets were often supportive of local sports teams, 

wishing their friends “Happy Birthday” or in the case of November 11th, wishing their 

constituents a “Happy Veteran’s Day.” While some of these tweets could be seen as political in 

nature, such as if the member of Congress is hoping for the support of fans of a local sports team 

or veteran’s organization, these tweets show a certain connection between the members and the 

people they represent. However, the 11% of tweets that might show a more genuine side of the 

members are probably not enough to override the 43% of tweets where the main purpose was 

found to be self promotion.  

Discussion 

 This study shows that despite the wide use of the new media platform, Twitter, freshmen 

members from the 112th Congress of the U.S. House of Representatives are not using this tool to 
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increase engagement and government transparency. Instead, they continue to focus on the never 

ending campaign for support by using Twitter mainly as a tool to promote themselves. The 

findings of this study are not necessarily surprising, as previous studies looking at how 

government officials use various types of internet platforms have found similar results. Despite 

all the new technologies and communication tools available for Congress to communicate with 

constituents, the public’s opinion of Congress is at an all time low.  However, this study could 

lead to changes if these government officials (or their staff) see the implications of this 

quantifiable data and decide that they want to work to change it. It is likely in the best interest of 

both the representatives and their staff to please their constituents so both can keep their jobs. 

Self promotion will likely always be a part of politics, but with new communication tools like 

Twitter, much more can be done to increase engagement and transparency. The numbers show 

that the freshmen members of Congress are using Twitter mostly as a one way form of 

communication, frequently for the benefit of themselves as opposed to their constituents. As 

campaign season is quickly approaching, it will be interesting to see if the findings of this study 

hold true, or if the purpose of the tweets written by the freshmen members will shift.    

 There are some weaknesses in this study that could be improved upon in the future to 

further study the use of Twitter by members of Congress. One of the biggest weaknesses is how 

the content analysis was conducted. The judgment of only one coder was used to determine 

which category the individual tweets belonged in. Using inter-coder reliability is an important 

aspect of content analysis research to see if different people are able to come to the same 

conclusions. Furthermore, only the text of the tweets were analyzed, despite the fact that various 

multimedia including videos, pictures and websites can be inserted into tweets. The content of 

the multimedia within tweets may have shown that a tweet belonged in another category than the 
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one the coder determined using just the text of the tweet. Only the text of the tweet was used due 

to time and technology constraints, as all these tweets were printed and coded by hand. With 

more time, more coders, and the use of capturing software, the multimedia contained in the 

tweets could be examined and further conclusions could be formed based on the additional data. 

Additionally, analyzing the tweets for an extended period of time as opposed to just two and a 

half weeks, could also lead to more reliable results on how the freshmen members of the 112th 

Congress of the U.S. House of Representatives use Twitter.  

Conclusion 

In conclusion, this study supports the hypothesis that the freshmen members of the 112th 

Congress of the U.S. House of Representatives use Twitter mainly as a tool to promote 

themselves. Forty-three percent of the tweets written during the 18 day coding period fell into 

this category, more than twice as much as any other category coded for. In addition, the use of 

Twitter for constituent outreach and government transparency were the least common purposes 

of tweets written by this group of legislatures during the allotted time frame. These results come 

three years after the House of Representatives first allowed members to use social media as a 

way to connect with constituents and make government more transparent. This study shows that 

while Congress may be heading in the right direction with 96% of the freshmen members using 

Twitter as a communication tool, much more work needs to be done to make government more 

accessible and transparent to the people who are being represented.  
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Appendix 

This appendix contains examples of each type of tweet used in the coding scheme. Please note 
that only the text of the tweet was used to make the determination of what its main purpose was. 
Any links or other multimedia contained in the tweet were not looked at during the coding 
process.   

Self Promotional  

 
RepBuerkle Ann Marie Buerkle  
In Case You Missed It. View my interview with Neil Cavuto on jobs here. fb.me/1lVNScpQ4 
1 hour ago Favorite Retweet Reply  
 

 
RepSteveStivers Steve Stivers  
Yesterday, I voted for the Wireless Tax Fairness Act-to protect American consumers from an 
unfair tax on wireless services. 
22 hours ago Favorite Retweet Reply  
 

 
RepReneeEllmers Rep. Renee Ellmers  
Press Release: Ellmers Receives Boy Scout Distinguished Service Award: bit.ly/s4QnWh #NC2 
49 minutes ago  
 

Constituent Outreach 

 
RepCanseco Francisco Canseco  
I hope you can make it out to one of my #townhall's next week. Click here for the details. 
ow.ly/7hRvx #TX23 #tcot 
2 hours ago Favorite Retweet Reply  
 

 

 

 

http://twitter.com/
http://twitter.com/#%21/RepBuerkle
http://t.co/dlqkZ5D0
http://twitter.com/#%21/RepBuerkle/status/132129079154589696
http://twitter.com/
http://twitter.com/
http://twitter.com/
http://twitter.com/#%21/RepSteveStivers
http://twitter.com/#%21/RepSteveStivers/status/131810961651798017
http://twitter.com/
http://twitter.com/
http://twitter.com/
http://twitter.com/#%21/RepReneeEllmers
http://t.co/URPUqd9B
http://twitter.com/#%21/search?q=%23NC2
http://twitter.com/#%21/RepReneeEllmers/status/134314216600518656
http://twitter.com/#%21/RepCanseco
http://twitter.com/#%21/search?q=%23townhall
http://t.co/NyPe530u
http://twitter.com/#%21/search?q=%23TX23
http://twitter.com/#%21/search?q=%23tcot
http://twitter.com/#%21/RepCanseco/status/132107642658226176
http://twitter.com/
http://twitter.com/
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benquayle Ben Quayle  
Reminder: If you haven't already, please ask me a question via facebook or twitter. I’ll be 
posting video responses soon. 
2 hours ago Favorite Retweet Reply  
» 
 

 
RepSandyAdams Sandy Adams  
ATTN VETERANS: The VA is sponsoring a virtual online job fair tomorrow from 11 a.m. – 4 
p.m. EST. Pre-register here: tiny.cc/9gsjr 
1 hour ago  
 
Government Transparency  
 

 
RepSteveChabot Steve Chabot  
Want to know what's happening in Congress? The new #WhipCast app updates you in RT. Let 
me know what you think of it. 1.usa.gov/yimhr 
2 hours ago Favorite Retweet Reply  
 

 
repjustinamash Justin Amash  
Here's the roll call for H R 2422, to designate the facility of the United States Postal Service 
located at 45 Bay... fb.me/U2lYrvSS 
3 hours ago Favorite Retweet Reply  
 

 
RepKevinYoder Rep. Kevin Yoder  
Here is the legislative schedule for today: ow.ly/7hMQk More bills #4jobs on the House floor 
today. 
3 hours ago Favorite Retweet Reply  
 
 
 

 

http://twitter.com/
http://twitter.com/#%21/benquayle
http://twitter.com/#%21/benquayle/status/132106388641038337
http://twitter.com/
http://twitter.com/
http://twitter.com/
http://twitter.com/#%21/RepSandyAdams
http://t.co/WpY2snj8
http://twitter.com/#%21/RepSandyAdams/status/134305302827900929
https://twitter.com/#%21/RepSteveChabot
https://twitter.com/#%21/search?q=%23WhipCast
http://t.co/qfw33Zz7
https://twitter.com/#%21/RepSteveChabot/status/136529773051658240
https://twitter.com/
https://twitter.com/
https://twitter.com/
https://twitter.com/#%21/repjustinamash
http://t.co/Agq39gYA
https://twitter.com/#%21/repjustinamash/status/136504271406505985
https://twitter.com/
https://twitter.com/
https://twitter.com/
http://twitter.com/#%21/RepKevinYoder
http://t.co/tFWqLJRZ
http://twitter.com/#%21/search?q=%234jobs
http://twitter.com/#%21/RepKevinYoder/status/132095114087628801
http://twitter.com/
http://twitter.com/
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Fact/Opinion 
 

 
RepMickMulvaney Rep. Mick Mulvaney  
918 days and no #budget from the Senate. And the 18 House-passed #jobs bills? Stuck in the 
Senate too. Take a look: ow.ly/7gvpu 
49 minutes ago Favorite Retweet Reply  
 

 
RepChipCravaack Rep. Chip Cravaack  
Some disturbing numbers for our economic recovery efforts. fb.me/1nie3gUrd 
58 minutes ago  
 

 
RepRibble Reid Ribble  
132 American economists say the GOP strategy is better than "stimulus" #4jobs in both short-& 
long-term. bit.ly/tlF0bx 
 
 
Other 

 

RepNanHayworth Nan Hayworth  

Happy Birthday to the @USMC, serving the United States with honor, courage and commitment for 236 
Years today #SemperFi  

 
RepKevinYoder Rep. Kevin Yoder  
Here is the NASA image of the day: ow.ly/7pFHX 30 Doradus - The Growing Tarantula Within 
The star-forming region, 30 Doradus, is... 
 

 

 

 

http://t.co/0WmmJl1F
http://twitter.com/#%21/RepMickMulvaney
http://twitter.com/#%21/search?q=%23budget
http://twitter.com/#%21/search?q=%23jobs
http://t.co/w9gtxT8F
http://twitter.com/#%21/RepMickMulvaney/status/132133028590919681
http://twitter.com/
http://twitter.com/
http://twitter.com/
http://twitter.com/#%21/RepChipCravaack
http://t.co/dvzH9sDq
http://twitter.com/#%21/RepChipCravaack/status/134311774735437824
http://twitter.com/#%21/RepRibble
http://twitter.com/#%21/search?q=%234jobs
http://t.co/gA2xVJ4m
https://twitter.com/#%21/RepNanHayworth
https://twitter.com/#%21/USMC
https://twitter.com/#%21/search?q=%23SemperFi
https://twitter.com/#%21/RepKevinYoder
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RepDennisRoss Dennis Ross  
Thanks @repjefflandry for saving my weekend with a defeat of Bama! 
21 hours ago Favorite Retweet Reply  
» 
 

Replies/Retweets 

 

RepWilson Frederica Wilson  
Absolutely RT @RepKarenBass: It's our responsibility to protect children. We MUST develop a national 
framework that defends all children. 

 
jparkABC John R Parkinson  
Retweeted by RepHuizenga 
Top Democrat @ChuckSchumer Says #GOP’s Aversion to Tax Hikes Could Doom 
#SuperCommittee abcnews.go.com/blogs/politics… #Congress 
7 Nov Favorite Retweet Reply  
 

 
SpeakerBoehner Speaker John Boehner  
.@detnews editorial titled “an insult to jobless”: Keystone XL delay “more evidence” POTUS 
“is now in campaign mode” bit.ly/vytfpW 
14 Nov Favorite Retweet Reply  
Retweeted by @RepBillJohnson  
» 
 
 

 

 

https://twitter.com/#%21/RepBillJohnson
http://twitter.com/#%21/RepDennisRoss
http://twitter.com/#%21/repjefflandry
http://twitter.com/#%21/RepDennisRoss/status/133652249724469249
http://twitter.com/
http://twitter.com/
http://twitter.com/
https://twitter.com/#%21/RepWilson
https://twitter.com/#%21/RepKarenBass
http://twitter.com/#%21/jparkABC
http://twitter.com/#%21/ChuckSchumer
http://twitter.com/#%21/search?q=%23GOP
http://twitter.com/#%21/search?q=%23SuperCommittee
http://t.co/qp0pphTP
http://twitter.com/#%21/search?q=%23Congress
http://twitter.com/#%21/jparkABC/status/133609502502158336
http://twitter.com/
http://twitter.com/
http://twitter.com/
https://twitter.com/#%21/SpeakerBoehner
https://twitter.com/#%21/detnews
http://t.co/ouuBIRql
https://twitter.com/#%21/SpeakerBoehner/status/136089693883338752
https://twitter.com/
https://twitter.com/
https://twitter.com/

